
            

 

UFC AND JOE HAND PROMOTIONS EXTEND TV DISTRIBUTION 

AGREEMENT 
 

Joe Hand Promotions Remains Exclusive Distributor of UFC Events  

on Closed Circuit TV/Pay-Per-View for all Commercial Establishments in United States  
 

Feasterville, PA – The Ultimate Fighting Championship
®
 (UFC

®
) organization and Joe Hand 

Promotions, Inc. announced a multi-year extension of their closed circuit/pay-per-view TV distribution 

agreement. The deal maintains Joe Hand Promotions, headquartered in Feasterville, Pa., as the exclusive 

commercial distributor throughout the United States for the UFC, the fastest growing sports organization 

in the world, through 2015.  
 

“I’m pleased that Joe Hand Promotions will continue to provide passionate, loyal sports fans with our 

action-packed events,” said Dana White, UFC President. “Joe Hand Promotions’ experience in the closed-

circuit industry and their knowledge of the UFC has helped grow the organization into the world’s leading 

pay-per-view event provider.” 

 

Joe Hand Promotions acquired the UFC commercial distribution rights for the United States in 2001. 

With over 43 years of experience, Joe Hand Promotions has become the nation’s premier distributor of 

pay-per-view and closed circuit sports and entertainment programming. 

 

“We are honored to be the exclusive commercial distributor of the UFC in the United States, provide 

commercial establishments such as bars, restaurants, military bases, casinos, universities, cruise ships and 

oil rigs with UFC live events,” said Joe Hand Jr., president of Joe Hand Promotions. “We look forward to 

continuing to provide UFC’s ever-increasing fan base with UFC live events at their favorite commercial 

establishments throughout the United States.” 

 

UFC live pay-per-view events take place at preeminent destinations worldwide, including MGM Grand 

Garden Arena (Las Vegas), Staples Center (Los Angeles), Saitama Arena (Tokyo, Japan), Ericsson Globe 

(Stockholm, Sweden), Saddledome (Calgary, Canada), AirCanada Centre (Toronto, Canada), Bell Centre 

(Montreal, Canada), and HSBC Arena (Rio de Janeiro, Brazil), and consistently draw sell-out crowds 

with record-breaking gates. Presenting over twelve pay-per-view events per year, the UFC stands as the 

largest pay-per-view content provider in the United States. 

 

The next UFC event that will be distributed through Joe Hand Promotions in the United States is UFC
®
 

158: GEORGES ST-PIERRE vs. NICK DIAZ, a live welterweight championship from the Bell Centre in 

Montreal, Quebec, on March 16. Additional events and up-to-date information is available at UFC.com.   

 

About the Ultimate Fighting Championship
® 

Universally recognized for its action-packed, can’t-miss events that have sold out some of the biggest 

arenas and stadiums across the globe, the UFC
®
 is the world’s premier mixed martial arts (MMA) 

organization. Owned and operated by Zuffa, LLC, headquartered in Las Vegas and with offices in 

London, Toronto and Beijing, UFC produces more than 30 live events annually and is the largest pay-per-

view event provider in the world. In 2012, the UFC burst into the mainstream with a landmark seven-year 



broadcast agreement with FOX Sports Media Group. The agreement includes four live events broadcast 

on the FOX network annually, with additional fight cards and thousands of hours of programming 

broadcast on FOX properties FX and FUEL TV. This also includes the longest-running sports reality 

show on television, The Ultimate Fighter
®
, which airs on FX. 

  
In addition to its reach on FOX, UFC programming is broadcast in over 145 countries and territories, to 

nearly 800 million TV households worldwide, in 28 different languages. UFC content is also distributed 

commercially in the United States to bars and restaurants through Joe Hand Promotions, in English 

throughout Canada via Premium Sports Broadcasting Inc. and Australia via Main Event and in French 

throughout Quebec via Interbox. The UFC also connects with tens of millions of fans through its website, 

UFC.com, as well as social media sites Facebook and Twitter. UFC President Dana White is considered 

one of the most accessible and followed executives in sports, with nearly 2.4 million followers on Twitter. 

Ancillary UFC businesses include best-selling DVDs and video games, an internationally distributed 

magazine, UFC.TV offering live event broadcasts and video on demand around the world, a new 

franchise in development with EA, UFC GYM
®
, UFC Fight Club affinity program, UFC Fan Expo

®
 

festivals, branded apparel and trading cards. 

 

About Joe Hand Promotions 

Formed by company chairman Joe Hand, Sr. and his family in 1970, Joe Hand Promotions’ size and 

reputation has grown in large part to Hand’s background, passion and keen foresight about the television 

distribution industry.  

 

Hand started his professional career as a Philadelphia Police Detective but always had an eye and passion 

for sports, particularly boxing.  In 1967, Hand became a charter member of Cloverlay Corporation, the 

organization that helped guide Joe Frazier to the heavyweight championship. Hand became intrigued by 

the prospect of forming his own company specializing in sports promotions. 

 

Today, Joe Hand Promotions’ main focus is promoting and distributing closed-circuit and pay-per-view 

TV sporting events, plus other entertainment broadcasts to commercial establishments. The company has 

promoted or broadcast many of the major championship fights nationwide, including UFC 94 (St-Pierre 

vs. Penn II), UFC 121 (Lesner vs. Velasquez), UFC 145 (Jones vs. Evans), Ali vs. Frazier, Ali vs. 

Holmes, Leonard vs. Hearns, Hagler vs. Hearns, Tyson vs. Lewis, Hopkins vs. Trinidad and DeLaHoya 

vs. Mayweather. 

 

Joe Hand Promotions is no stranger to other sports and events either. Throughout its history, they have 

promoted such popular events as Evel Knievel’s jump over the Snake River Canyon, the Harlem 

Globetrotters, World Cup soccer, Woodstock ’94, and live concerts featuring David Bowie, Kenny 

Rogers, The Beach Boys, Frankie Valli, plus numerous live boxing and wrestling events at Atlantic City 

casinos. Joe Hand Promotions also works with DirecTV in bringing the NFL Sunday Ticket to hundreds 

of commercial establishments throughout the country. 
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